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promote our Natural Family Planning Classes and our Home Study Course.

Further, it has helped us successfully publicize our Priest’s Seminars
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How 2006 Changed Us
year-in-review   section a

BY TIM DR AKE

R E G I S T E R  S E N I O R  W R I T E R

Over the course of its history, 

the Register has seen six major 

design changes. Prior to the new 

design, making its debut in this 

issue, it had existed in the same 

form since 1995.

At the heart of the new design 

was an effort to make the newspa-

per read better (see “How to Read 

the Register” inside the Culture of 

Life section).

“We felt the image wasn’t in 

sync with the content,” said Joseph 

Hilliman, art and production direc-

tor. He said the primary goal was to 

address the “visual hierarchy” of 

the publication — what stories and 

sections appear to be most impor-

tant.
“And we wanted to enhance its 

overall image,” he said. 

As part of the redesign, the 

Register enlisted the assistance of 

leading experts in publishing, such 

as Garcia Media, an international 

publishing consultant group that 

has been responsible for redesigns 

of the Wall Street Journal and 

numerous other papers. With the 

use of our new typeface Poynter 

Gothic Oldstyle text developed by 

the Poynter Institute, the Register 

is now easier-to-read.
CONTINUES ON PAGE 12
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2006 was a big year for 

Dan ‘Da Vinci Code’ Brown. 

What does he really believe?
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The redesign of the Register is 

fi nally here. We’ve included a 

guide to the changes inside the 

Culture of Life section.

BY TIM DR AKE

R E G I S T E R  S E N I O R  W R I T E R

NORTH HAVEN, Conn. — 

Newspapers are having a tough 

time surviving in this Internet 

age. Readership is declining 

when people can get their news 

and information online.

But as the Register begins its 80th year 

anniversary celebrations, its subscriber 

base has only grown in the past few years.

Legionary Father Owen Kearns thinks he 

knows why. Facing an increasingly secular 

world, Catholics need guidance like never 

before. 
Father Kearns, an Irish priest who is a 

longtime resident of the United States is edi-

tor in chief and publisher of the Register, and 

he has overseen a two-year process to bring 

a fresh look to its pages. But he’s been direct-

ing its spirited approach to reporting the 

news for more than a decade.

This issue of the Register debuts a new 

design for the paper to mark the Register’s 80 

years of serving Catholics in the United 

States.
While the paper has a new look, in many 

ways it is reconnecting with its past and with 

the vision of Msgr. Matthew Smith, the Reg-

ister’s founder. 

“For him it was a very newsy newspaper,” 

Father Kearns said. “The redesign will allow 

us to do more stories. The classic look 

emphasizes the longevity of the newspaper 

and that it has 80 years under its belt.”

That longevity — and the prestige it 

enjoys among many Catholics — has made it 

a publication that’s read by laypeople, reli-

gious, priests and bishops. It is made avail-

able to both the bishops and people working 

in the Vatican free of charge as a gift funded 

by Register readers.

“Two-thirds of the American bishops 

receive the newspaper,” said Father Kearns. 

“Practically all of the English speakers in the 

Vatican receive the newspaper hand-deliv-

ered to their offices.”

One bishop feels a special connection to 

the paper. 
“The Register started in Colorado with 

SAM BROWNBACK knows one 

way to rebound after his Repub-

lican Party suffered defeats in 

2006. He is planning a run for 

president.
The Republican senator 

from Kansas announced in 

December that “after much 

prayerful consideration” he 

will consider seeking the nom-

ination for the presidency in 

2008, in part because he’s con-

cerned that the family is disin-

tegrating. A 2002 convert to 

the Catholic faith, Brownback 

was first elected to the House 

of Representatives in 1994 and 

elected to the Senate two years 

later. 
He recently spoke with Reg-

ister senior writer Tim Drake.

What do you make of the 

2006 midterm election results?

The Republican Party got 

whipped; there’s no question 

about it. I believe strongly that 

the three key factors were the 

war in Iraq, corruption, and the 

cycle we are in of the last mid-

term of a president’s second 

four-year term. That’s typically 

a time when the party in power 

loses a substantial number of 

seats. That led to the defeat.

The good news is that the 

basic ideas that the Republi-

cans have stood for were not 

repudiated. If anything was 

repudiated, it was our lack of 

carrying through on those 

basic principles. A number of 

people on the Democratic side 

supported marriage, and they 

certainly didn’t run on raising 

taxes.

Tell me about your decision 

to seek the Republican presiden-

tial nomination.

We’re still in the explor-

atory phase. We formed a com-

mittee and are traveling. In my 

heart of hearts what I’m inter-

ested in pursuing is saving and 

improving lives and rebuilding 

families and renewing this cul-

ture. That is the message I’ve 

been discussing, and I’m trying 

to determine its resonance. My 

BY TOM MC FE E LY

C O N T R I B U T I N G  E D I T O R

WASHINGTON — The political 

map changed drastically in 2006 as 

Democrats won control of Congress 

and many governor mansions.

But when John DiIulio Jr. looks 

at a political map of the United 

States he doesn’t see Republican 

Red or Democratic Blue.

Instead, the former director of 

President Bush’s Office of Faith-

Based Programs sees purple — the 

red-blue mixture of political atti-

tudes held by the “pro-life, pro-fam-

ily and pro-poor” majority of Amer-

ican voters. That majority, accord-

ing to DiIulio, was responsible for 

much of the Democrats’ gains in the 

November midterm elections.

“There’s no way you would have 

had the success they had if they 

hadn’t fielded (pro-life and pro-

family) candidates,” said DiIulio, a 

pro-life Democrat who now teaches 

political science at the University of 

Pennsylvania.

So now, with their mid-term 

victory in hand, what are the pros-

pects that Democrats will seek to 

cement those electoral gains by 

shifting collectively towards a more 

life-, family- and faith-friendly plat-

form?
Kristen Day, executive director 

of Democrats for Life of America, 

said that Congressional Democrats 

are more pro-life already. 

In the House, Democrats for Life 

said seven additional pro-life Dem-

ocrats were elected: Heath Shuler in 

North Carolina; Charlie Wilson in 

Ohio; Jason Altmire and Chris Car-

ney in Pennsylvania; and Joe Don-

nelly, Brad Ellsworth and Baron Hill 

in Indiana. Day said her organiza-

tion now identifies about 36 House 

Democrats as pro-life.

In the Senate, Day hailed the 

victory in Pennsylvania of Bob 

BY FATH E R R AYMON D J .  DE SOUZ A

R E G I S T E R  C O R R E S P O N D E N T

Two images, both unexpected, 

dominated the year for Pope Bene-

dict XVI. 
The first was iconic in a malevo-

lent sense, with fanatical Muslims 

burning him in effigy after his 

Regensburg lecture. The second 

was iconic and irenic: the Holy 

Father praying in the Blue Mosque 

of Istanbul.
The papal year began with the 

release of the encyclical Deus Cari-

tas Est (God Is Love ) and much of 

what happened afterward would 

test the limits of papal charity.

The Holy Father’s decision, only 

a few months after his election, to 

request a special meeting with Mus-

lim leaders in Cologne already sig-

naled that he considered Christian-

Muslim relations, especially in 

Europe, to be an issue in need of sig-

nificant attention. 

That meeting was full of warm 

exchanges and respect, a notable 

achievement in a Europe where 

there are often social tensions with 

the large Muslim minorities in Ger-

“The Pope has shown that you can raise 

all the hard issues without being 

aggressive, and … in a way that cuts to 

their theological roots.”

— George Weigel, Page 5
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Benedict’s 
‘Year of the 

Muslims’

The Color 
Purple
Can ‘blue state’ 

Democrats add ‘red state’ 

pro-family values? 

A New 
Look for the 

Register

Looking Forward With Hope
The Register At 80: New Website, New Look — Same Spirit
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 SEN. SAM BROWNBACK

The Pope and the Witch’

Students are getting ready to 

put on an anti-Catholic play at 

the University of Minnesota.

Books & Education, Page 11

Mutual Admiration

The Register also helps those 

who help themselves.

In Depth, Page 8

Our Oldest (and

Newest) Cathedral

After $32 million and six 

years, Baltimore unveils a 

piece of American Catholic 

history.
Travel: History & Saints, 

Page B4

Pope Benedict XVI arrives to lead a liturgy of Vespers on the eve of Pentecost Sunday in San Peter’s Square at the Vatican June 3. 2006 (Photo By Stefano Spaziani)

Fr. Owen Kearns

The Name Jesus

The Church pays its 

respects a dozen ways this 

season, but why all the 

fuss over a simple name?

Culture of Life, B1

ARTS,  B3

Worthwhile new-to-DVD 

releases have film buffs 

scrambling to catch up

A weekly newspaper written for active 
Catholics in order to help them understand 
and apply the teachings of the Catholic 
Church, and so  advance the culture of life and 
build up the Kingdom of Christ in society.

The weekly Catholic newspaper that enriches the 
spiritual growth of its readers by providing insight 

on confusing issues, by clarifying half-truths 
reported in the secular news, and by connecting 

readers with the faithful around the world.

Readership Demographics

Age

Under 25	 0.8%
25-34	 6.9%
35-44	 17.4%
45-54	 19%
55-64	 17.8%
65-74	 22%
75 or over	 16.1%
Average	 56.5
Median	 58.3

Household income (gross)

Under $20,000	 10.7%
$25,000-$34,999	 14.7%
$35,000-$49,999	 15.2%
$50,000-$74,999	 19%
$75,000-$99,999	 15.2%
$100,000-$149,999	 10.4%
$150,000 or over	 7.3%
Average	 $63,700
Median	 $52,500

Gender

Male	 53.4%
Female 	 46.6%

Marital Status

Married	 64.2%
Single	 20%
Widowed	 9.8%
Divorced	 6%

Education	

Completed High School	 12.2%	
Some College	 18.2%  	
Graduated College	 67.3%	
Graduate Degree	 31.3%	
Some Graduate School	 8.9%		

Voting

Regularly	 93.8%
Sometimes	 5.4%
Never	 0.8%

Investments influenced by 
Catholic principles

Yes	 62.8%
No	 19.3%

Demographic Information

National Catholic Register �



2008 Editorial Calendar

*Deadlines 

The Space 
Reservation 
deadline is 19 days 
prior to issue date. 
The Ad Materials 
deadline is 16 days 
prior to issue date 
(except in the case 
of holidays).

* Editorial calendar subject to change without advance notice.

		

Issue	 Theme                                        	          Space Deadline    Material Due 

January 6, 2008	 Charities / Register Recommends Book & Blog Picks	 12/18/07	 12/21/07
January 13, 2008	 National Vocations Awareness Week / Higher Education	 12/26/07	 12/28/07
January 20, 2008	 Pro-Life / Roe vs. Wade	 1/2/08	 1/4/08
January 27, 2008	 National Catholic Schools Week	 1/8/08	 1/11/08
						    
February 3, 2008	 Spirituality & Lenten Reading	 1/15/08	 1/18/08
February 10, 2008	 World Marriage Week & Internet Dating	 1/22/08	 1/25/08
February 17, 2008	 National Catholic College Week / Religious Life & Ministries	 1/29/08	 2/1/08	
February 24, 2008	 Tour Guide / Spiritual Tours	 2/5/08	 2/8/08
						    
March 2, 2008	 Winter Reading & Sacramental Gifts	 2/12/08	 2/15/08
March 9, 2008	 Catholic Retail Guide / Investments	 2/19/08	 2/22/08
March 16, 2008	 The Passion of Christ / Religious Life & Ministries	 2/26/08	 2/29/08
March 23, 2008	 Easter Sunday - The Resurrection	 3/4/08	 3/7/08
March 30, 2008	 Spiritual Gift Guide / Divine Mercy Sunday	 3/11/08	 3/14/08			 
		
April 6, 2008	 Charities and Foundations	 3/18/08	 3/18/08
April 13, 2008	 World Day of Prayer for Vocations / Register Recommends	 3/25/08	 3/28/08
April 20, 2008	 Catholic Music Trends / Life After Graduation	 4/1/08	 4/4/08
April 27, 2008	 In Honor of Mom & Dad - Special Issue	 4/8/08	 4/11/08

May 4, 2008	 Marian Shrines & Gifts	 4/15/08	 4/18/08
May 11, 2008	 Pentecost Sunday / Mother’s Day / Pro-Life	 4/22/08	 4/25/08
May 18, 2008	 Summer Vacation / Summer Concerts & Catholic Music	 4/29/08	 5/2/08
May 25, 2008	 Catholic Education & Catechism	 5/6/08	 5/9/08

June 1, 2008	 Summer Reading / Vatican History	 5/13/08	 5/16/08
June 8, 2008	 Vocational Discernment / Religious Gifts	 5/20/08	 5/23/08
June 15, 2008	 Father’s Day / Pro-Life	 5/27/08	 5/30/08
June 22, 2008	 Summer Missions	 6/3/08	 6/6/08
June 29, 2008	 Life After Graduation	 6/10/08	 6/13/08
						    
July 6, 2008	 American Politics and Historical Reading	 6/17/08	 6/20/08
July 13, 2008	 Pilgrimages & Retreats	 6/24/08	 6/27/08
July 20, 2008	 Register Recommends: Books & Blogs / Vocations	 7/1/08	 7/3/08
July 27, 2008	 World Youth Day / Products and Services for Children	 7/8/08	 7/11/08
						    
August 10, 2008	 Back to School / Homeschooling / Catechism	 7/22/08	 7/25/08
August 17, 2008	 Catholic Healthcare & Disability Guide / Autumn Travel	 7/29/08	 8/1/08
August 24, 2008	 Vocational Discernment / Seminars & Conferences	 8/5/08	 8/8/08
August 31, 2008	 Fall Reading	 8/12/08	 8/15/08
						    
September 7, 2008	 Charities and Foundations	 8/19/08	 8/22/08
September 14, 2008	 Vocational Discernment	 8/26/08	 8/29/08
September 21, 2008	 Internet Dating	 9/2/08	 9/5/08
September 28, 2008	 Annual Collegiate Guide	 9/9/08	 9/12/08
						    
October 5, 2008	 Respect Life Sunday / Natural Family Planning Guide	 9/23/08	 9/26/08
October 12, 2008	 Vocation Awareness Sunday	 9/30/08	 10/3/08
October 19, 2008	 Register Recommends / World Mission Sunday	 10/7/08	 10/10/08
October 26, 2008	 World Youth Sunday / Life After Graduation	 10/14/08	 10/17/08
						    
November 2, 2008	 All Saints Day	 10/21/08	 10/24/08
November 9, 2008	 12th Annual Christmas Guide	 10/28/08	 10/31/08
November 16, 2008	 Christmas Books / Music / Videos	 11/4/08	 11/7/08
November 23, 2008	 Religious Life & Ministries	 11/11/08	 11/14/08
November 30, 2008	 Advent Guide - Series 1 of 4 & Family & Kids’ Products	 11/18/08	 11/21/08

December 7, 2008	 Last Minute Christmas Gifts / Advent Reading & Rosary	 11/25/08	 11/25/08
December 14, 2008	 Catholic Colleges & Universities	 12/2/08	 12/5/08
December 21, 2008	 Christmas / Charities & Foundations	 12/9/08	 12/12/08
						    
	
		
	



Commissions/Discounts
Multiple page discounts quoted on request.  The 50-time rate 
is automatically earned by religious communities advertising 
for the sole purpose of attracting readers to religious life.  
No commission paid except on National Rate card.  No cash 
discounts.

Pre-printed Inserts
Are happily accepted.

Schedule/Deadlines
Issue Dates:  Sundays, except July 27th and Dec. 28th.
Reservations:  19 days prior to issue date.
Materials:  16 days prior to issue date.

COLUMN SIZE	 DIMENSIONS

	 1c x 1	 2” x 1”
	 1c x 1.5	 2” x 1.5”
	 1c x 2	 2” x 2”
	 1c x 3	 2” x 3”
	 1c x 3.5	 2” x 3.5”
	 1c x 5.25	 2” x 5.25”
	 1c x 7	 2” x 7”
	 1c x 10.5	 2”x 10.5”
	
	 2c x 1	 4 1/8” x 1”
	 2c x 1.5	 4 1/8” x 1.5”
	 2c x 2	 4 1/8” x 2”
	 2c x 3	 4 1/8” x 3”
	 2c x 3.5	 4 1/8” x 3.5”
	 2c x 5.25	 4 1/8” x 5.25”
	 2c x 7	 4 1/8” x 7”
	 2c x 10.5	 4 1/8” x 10.5”
	 2c x 13	 4 1/8” x 13”
	 2c x 14	 4 1/8” x 14”
	 2c x 15.75	 4 1/8” x 15.75”
	 2c x 21	 4 1/8” x 21”
	
	 3c x 5.25	 6 1/4” x 5.25”
	 3c x 7	 6 1/4” x 7”
	 3c x 10.5	 6 1/4” x 10.5”
	 3c x 13	 6 1/4” x 13”
	 3c x 14	 6 1/4” x 14”
	 3c x 15.75	 6 1/4” x 15.75”
	 3c x 21	 6 1/4 x 21”

	 4c x 5.25	 8 3/8” x 5.25”
	 4c x 7	 8 3/8” x 7”
	 4c x 10.5	 8 3/8” x 10.5”
	 4c x 13	 8 3/8” x 13”
	 4c x 14	 8 3/8” x 14”
	 4c x 15.75	 8 3/8” x 15.75
	 4c x 21	 8 3/8” x 21”
	
	 6c x 7	 12 5/8” x 7”
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Ad Size Specifications	
	
1 column……………….…. 2”	
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BY FATH E R R AYMON D J .  DE SOUZ AR E G I S T E R  C O R R E S P O N D E N T
Register columnist Father Raymond J. de Souza was in India for the instal-lation of the Mumbai Archbishop Oswald Gracias. He reports his reflec-tions from his first visit to Mumbai and Goa, his ancestral homeland.

A Religious PeopleAt the Basilica of Our Lady of the Mount in Bandra, a district of Mumbai (formerly Bombay), there is a steady stream of pilgrims who stop in to pray. 
That is impressive enough, but more striking still is that many are not Catholic. 

The sight of a chador-clad Mus-lim woman bent low in homage before the Mother of God is quite unremarkable here. During the patronal feast on Sept. 8, a week-long celebration brings hundreds of thousands to the shrine, the major-ity not Catholic. 
India has a secular constitution and a popular culture that is as superficial as anything in Holly-wood — or “Bollywood” as the huge local film industry is called — but the culture is profoundly reli-gious. 

Even in the cities, the natural religiosity of the people is evident with people incorporating prayer into their daily routine while going about their business. Religion is not relegated to a purely private sphere. It is taken seriously as part of com-mon life. No generic holiday season in Mumbai — they celebrate Diwali, Eid and Christmas, respecting that religious feasts are primarily reli-gious. The potential for evangeliza-tion — 975 million non-Christians in a country with a natural piety — is immense.

CARY ELWES was known for his role as Westley — a.k.a. the Dread Pirate Roberts — in the memora-ble 1987 film The Princess Bride.But that was before he got the role of a lifetime, playing young Karol Wojtyla in CBS’ “Pope John Paul II” miniseries, which Igna-tius Press has just released on DVD. 
A practicing Catholic, Elwes spoke with Register senior writer Tim Drake from his home in Los Angeles.

Where did you grow up?I grew up in a very modest area of south London. I shared a small apartment with my mother, who was divorced for most of my child-hood, and my two older brothers.

What first interested you in act-ing?
We had a very old, very large, very overheated black-and-white television that was my companion when my mother went to work so that she could feed us. I was trans-

ported to a world that I knew I wanted to be a part of in my adult life.

Did your parents encourage your artistic pursuits?
Very much so. My father was a portrait painter and my mother was an interior designer, so we were surrounded by art and things of an artistic nature.

I became a mimic from watch-ing television. I was fascinated with comedy. When you grow up in a broken home, comedy is a wonderful sense of relief, as is one’s faith. I used to watch some early “Monty Python,” before they were “Monty Python.” They were the Three Stooges of England.

BY SU E E LLIN BROWDE RR E G I S T E R  C O R R E S P O N D E N T
BURBANK, Ill. — Calling sex-abuse allegations against him “false” and “defamatory,” a Chicago priest is suing his accusers for intention-ally inflicting emo-tional distress and injuring his reputation. 

Last May, two brothers claimed that Father Robert Stepek, pastor of St. Albert the Great parish in Burbank, Ill., had abused them at another parish some 20 years ago. The Chicago Archdiocese’s independent review board looked at the allegations. The case has been sent to the Congregation for the Doctrine of the Faith for further review, which could take a year. Meanwhile, Father Stepek is living in a private setting away from the parish. 
The priest’s lawsuit, filed in Cook County Circuit Court, says the two adults — identified as John Doe 1 and John Doe 2 — fabricated the story to humiliate him and injure his reputation.

The suit further states the broth-ers made the false statements to get back at Father Stepek for his refus-als to give John Doe 2 a letter of rec-ommendation to a seminary and to pay the Doe business for shoddy work done at the parish.In countless media reports, Father Stepek’s name has been asso-ciated with “sex abuse,” while his 

accusers remain anonymous.“His reputation has been pretty destroyed already,” said Philip Zisook, Father Stepek’s attorney. “I can think of no more egregious accusations to be made against a priest.” 
Meanwhile, retired priest Father Michael Adams has volunteered to serve as a temporary administrator of St. Albert the Great. “Father Ste-pek has not been removed as pastor of St. Albert the Great,” emphasized Susan Burritt, communications director for the Archdiocese of Chi-cago. “He still retains the title of pastor, but he has been relieved of his duties until all this is resolved.”“St. Albert the Great is 100% behind Father Stepek. We believe he’s innocent,” Guy Cesario Jr., par-ish council president, said. Parishio-ners continually pray for their priest. They have also launched a petition drive and thrown a fund-raising party to help pay his legal expenses.

Much confusion surrounding the case springs from the fact that the review board said it found “rea-sonable cause to suspect that sexual abuse of minors occurred.” To many people, that sounded like Father Stepek did it. Jeffrey Anderson, the accusers’ attorney, even told the Register “reasonable cause” means the nine review board members found Father Stepek “guilty.” But did they? Comparing the 

BY TIM DR AKE  R E G I S T E R  S E N I O R  W R I T E RSAVANNAH, Ga. — It’s vocations awareness week — but most Catholics aren’t aware of which dioceses are having successes with vocations.The list might surprise you.Dioceses such as Boston, Chicago, Newark, Phila-delphia and St. Paul/Minneapolis continue to have the largest ordination classes, in part because of their larger Catholic populations. When the number of seminarians is compared with the total number of Catholics in the diocese, however, a very different list emerges — one that shows that the largest number of priests per capita are coming from the Midwest and the southern United States.“The south is very religious,” said Father Tim McKeown, vocation director for the Diocese of Savan-nah, Ga. “We’re about 3% to 4% Catholic, but there is a strong Christian ethos. I think that certainly helps.”

According to the Official Catholic Directory’s 2006 statistics, the Diocese of Savannah ordained five men in 2005, putting it at second in the Top 10 list of dioceses with the most ordinands per Catholics. With a total Catholic population of 73,649, that makes the ratio one ordinand per 14,730 Catholics.Compiling data from the 2006 Official Catholic Directory published by Kenedy and Sons, the Register discovered that outside of Ogdensburg, N.Y., those dioceses with the most ordinands-per-Catholics are concentrated in the South. They include Savannah, Ga., Alexandria, La., Knoxville, Tenn., Pensacola-Tal-lahassee, Fla., and Memphis, Tenn. The remaining four are located in the Midwest: Fargo, N.D., Duluth, Minn., Springfield-Cape Girardeau, Mo., and Spring-field, Ill.
Comparing the 2006 data with that provided by 

Top 10 Dioceses for Ordinations
(Per Catholic, 2005)

Diocese  

Ogdensburg, N.Y. 
Savannah, Ga. 
Alexandria, La. 
Fargo, N.D.
Duluth, Minn. 
Knoxville, Tenn. 
Springfi eld-Cape Gi-
rardeau, Mo. 
Pensacola-Tallahassee, Fla.Memphis, Tenn. 
Springfi eld, Ill.  

Vocations Surge
The Priest Shortage Isn’t Over, But Seminaries Are Filling Up

Accused Priest Hits Back With Lawsuit

INDIA: Land of Reason, Land of FaithNEWS ANALYSIS

The Dread Pirate And the Pope

CARY ELWES

Fr. Stepek

CONTINUES ON PAGE 9
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CONTINUES ON PAGE 9

NEW SPRINGTIME? In December, 55 Legionary priests were ordained at the Basilica of St. Mary Major (page 6). Diocesan vocations are also 

growing. Photo courtesy of the Legionaries of Christ; below, CNS photo by Nancy Wiechec

LITTLE FLOCK. Indian Catholic girls line up for fi rst Communion Dec. 3.Noah Seelam/AFP/Getty Images

the hanging, 2, 4 and 8

benedict at the soup kitchen, 5

Warsaw Debacle
The embarrassing case of the archbishop who resigned at his installation Mass.Briefs, Page 2

Pro-Life Insurance
Some Catholics won’t cow to pressure to cover immorality with insurance.

Nation, Page 3

Sunday Rest
The Ten Commandments, the Pope and your kids agree: Take it easy on Sundays. Here’s how.

Culture of Life, Page B1

‘Give It Back’
For centuries, it has been a Cathedral in Cordoba, Spain. Now Muslims want their mosque back.

World, page 4

India’s Church
By the Numbers

 29 Archdioceses 
 128 Dioceses 
 17,500 Priests
 90,000 Religious Sisters
 273 Colleges
 1,085 Orphanages
 704 Hospitals
 1,792 Health Centers

Source: CBCI 2003

Quote of the Week
“The idea that others only hate us because of our own sins is not only false, it forgets one of the greatest truths about the causes of Jesus’ own crucifixion: People can hate good as much as evil.”

— Robert Royal, Page 9

Unwelcome
New House Speaker Nancy Pelosi, D-Calif., got a frosty reception from D.C. Catholics.Briefs, Page 2

Matt Wilson 
joins protest 
outside Trinity 
University in 
Washington 
Jan. 3. 
CNS photo
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